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Chesapeake Bay Journal reporter Tim Wheeler interviews a 
researcher about contamination in the Anacostia River.

 Photo by Dave Harp for Chesapeake Bay Journal

Cover: Reporters Juanpablo Ramirez-Franco of WNIJ, left, and Erin 
Jordan of The Cedar Rapids Gazette, right, conduct an interview in 

Iowa in June 2023 for Mississippi River Basin AG & Water Desk story.

 Photo by Nick Rohlman for The Cedar Rapids Gazette
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Letter from the Executive Director and CEO
May 2024

Scroll through your social media feeds, and you might see a cat meme, the uninformed 
rantings of an old high school classmate, a data-driven investigative news story, and then, 
photos of your neighbor’s vacation. It’s all very different content, but when it lives on the 
same feed, it’s equated and conflated. 

Reporting from members of the INN Network must stand out from the noise, especially 
in this election year. 

If we think of our democracy as consisting of three pillars — a government that develops 
policies, voters who elect their leaders and a free press that informs the public with facts — 
then news is a currency, one that has been devalued. 

Since 2005, the U.S. journalism industry has lost more than 43,000 newspaper reporters. 
Over the last 15 years, INN members have stepped up to fill gaps in news coverage, with 
membership growing from 27 news outlets to 450. Our records show that 90% of INN members 
are still in business after five years. 

To keep serving the public over the long term, INN and its members must increase the 
visibility of these newsrooms as sources of fact-based, deeply reported, data-driven journalism. 
Not everyone qualifies for INN membership, after all. We reject about half of applications 
because they fail to meet our standards, which prioritize financial transparency, editorial 
excellence and independence.

As we look ahead, INN is working to solve problems in the field. We’re coaching member staff 
on how to increase audiences. We’re building out collaborations for greater community impact 
and we’re laser-focused on cracking the code to bring long-term financial sustainability.

INN is not just fighting for our members to report stories. We are fighting for greater 
awareness that nonprofit newsrooms exist as a solution for healthy communities and a 
healthy democracy.

Karen Rundlet 
Executive Director & CEO 
Institute for Nonprofit News
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Impact at a Glance

About NewsMatch

475 Newsrooms 

$800M

7,000

$6.75M

$330M

8.1M

Fiscal Sponsorship Programs
Each year, INN raises funds for NewsMatch 
— the collaborative fundraising program 
that benefits member news organizations. 
The project is fiscally managed by The 
Miami Foundation. For the 2023 campaign 
year, INN secured a record $7 million from 17 
foundations and directed $6 million (86%) in 
unrestricted support to INN members. 

Of note, the funds disbursed to news 
organizations through the 2023 NewsMatch 
campaign exceeded INN’s 2023 budget.

in the INN Network as of October 31, 2024

Total revenue of INN member outlets

People working at INN Network organizations 
including staff at public media stations

Direct support to the field INN secured for 
members in 2023

Funding generated for the INN Network through 
NewsMatch since program inception

Total newsletter subscribers aggregated across 
membership

INN Newsrooms serve communities in 46 states and 
other parts of North America—48% local, 26% state/
regional and 26% national/global.

Revenue estimates are based on survey data from 
INN’s largely digital-first news organizations and 
includes its public media members.

About 37% of INN Network staff identify as BIPOC.  
See our Index DEI Report for more details.

This includes implementation grants and stipends 
to members and their staff, interns and fellows, and 
NewsMatch funding secured by INN.

INN members raised $47 million from individuals 
during the 2023 NewsMatch—campaign the highest 
number ever.

INN members produce about 23,000 stories monthly, 
shared by 15,000+ media outlets, and attract about 
100M website visitors per month.

INN helps launch and support news organizations by 
providing fiscal sponsorship, a program under which INN 
serves as their 501(c)3 umbrella organization and handles 
their finances.

Full financials, tax filings, annual reports and audits can be 
found online at: https://inn.org/about/financials/

Sponsored Project Revenue $4,147,000
Sponsored Project Expenses $3,830,000
Net all Fiscally Sponsored Projects $318,000
Funds Released to Separated FS 
Organizations $659,000
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2023 Financials

OPERATING 
REVENUE

OPERATING 
EXPENSES

INN’s revenue for 2023 came in at approximately $4.2 million and our cumulative reserve was $1.4 million, 
which is within best practice guidelines and ensures continuation of member services in case of revenue 
volatility. Cumulative reserves are calculated as total cash and investments valued at year end, less amounts 
needed for immediate short-term operations. Totals exclude fiscally sponsored projects, which are broken out 
separately below. 

In 2023, expenses exceeded revenue due to timing differences between when restricted revenue was received and 
then spent. About 81% of INN’s 2023 expenses were directed to programming, of which nearly $750,000 
(18%) comprised direct support to member organizations, stipends to INN member organization staff, 
fellows and interns, and service fees paid on their behalf.

In 2023, INN’s preferred partnerships, discounts and relationships with vendors enabled every INN member to 
access resources they otherwise couldn’t and receive discounts of up to $6,800 depending on the partnerships 
and discounts they choose.

Main stage session and crowd at INN Days 2023. 
Photo by Will Allen-Dupraw
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2023 Highlights
BUILDING INN NETWORK AUDIENCE

TRACKING AND INFORMING THE FIELD

COLLABORATING FOR IMPACT

GNI Fundamentals Lab for 
INN Members

Starting in 2023, Google 
News Initiative made up to 
$7,440,000 available to INN 
newsrooms that participate 
in the GNI Fundamentals Lab 
for INN Members.

DEI Index Report

Nearly 350 news organizations 
completed INN’s second in-depth 
survey of diversity, equity and 
inclusion in nonprofit news, published 
in 2023, exploring demographic 
changes of staff and leadership, 
newsroom practices and funding.

Rural News Network

In 2023, RNN produced three 
collaborative series centered on 
rural America’s nursing home 
shortages, workforce development 
and what some racially diverse 
communities are doing to change 
their fates.

$20K

90%

78

funds per newsroom for 
audience developement

of INN Network outlets 
reporting detailed DEI data

newsrooms in INN’s Rural News 
Network

“The GNI Fundamentals Lab [for INN Members] 
gave us direct, actionable and easy-to-understand 
suggestions to improve our site for better 
audience, membership and advertising outcomes. 
It was also nice to be in a cohort and see that we 
weren’t alone in needing some improvements and 
also to gain inspiration from peer organizations.”

“The INN Index is an invaluable resource 
for journalism funders, and its DEI 
study last year provided an additional 
layer of nuanced data and information 
illuminating areas of progress and 
continuing challenges for the field.”

“These collaborations are win-wins for 
everyone involved. For us, they generate 
more reach, offer some extra funding and 
connect us to valuable networking and 
resources.”

LAURA LINDSAY
Advancement Director, MinnPost

KATHY IM
Director, Journalism and Media, John D. and  

Catherine T. MacArthur Foundation

SOPHIA PAFFENROTH
Community Health Reporter, Mississippi Today

Photo by Key Peninsula News

Photo by India Currents Foundation

Photo by Tucson Sentinel
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2023 Highlights (continued)

CONNECTING PEERS LEVERAGING INVESTMENT

BUILDING SUSTAINABILITY

DEVELOPING LEADERS

INN Days 2023

News leaders, funders, and civic innovators from 
250 organizations gathered in person for INN’s 
annual conference, and almost all (9 out of 10) 
attendees agreed that the sessions provided 
them with actionable guidance and advice. 
Overall, more than 2,200 people participated in 
INN virtual trainings and events in 2023.

NewsMatch

More than 250,000 people 
supported NewsMatch in 2023. 
New donors increased by nearly 
20% in 2023 compared to 2022 and 
local match funding exceeded the 
national match for the second 
year in a row — suggesting that 
communities are stepping up to 
support the news they need.

Wealth Screening

INN performed over 70 free or 
subsidized wealth screenings for our 
members last year. These evaluate 
a donor’s financial capability to give 
to an organization and are a critical 
part of the journey to cultivating 
major donors.

Emerging Leaders Council

Designed to support and foster 
connections among diverse news 
leaders who will innovate and grow 
the nonprofit news field, the 2023 ELC 
welcomed 16 professionals from INN 
Network news organizations ranging 
from a local digital media startup to 
a long-established national magazine.

250K+

76

donor names screened for 
giving potential on behalf 
of INN members

participants in Emerging Leaders 
Council since 2017

“Building our organization’s Donor  
Engagement Tool was a great exercise for 
figuring out how to fundraise for the  
newsroom. We have a much better 
understanding of how to articulate the 
opportunities for support to our donors.”

“The ELC has been an amazing catalyst 
for me already, and I’m so grateful. The 
opportunity to connect, compare notes 
and dream with leaders in the industry 
is priceless. The attention paid to helping 
participants develop as leaders and work on 
issues they care about is such a gift!”

 AMANDA SANTANA
Director of Marketing, Voice of OC

SOPHIA PAFFENROTH
Community Health Reporter, Mississippi Today

Photo by INN from INN Days 2023

Photo by The Maine Monitor

Photo by India Currents Foundation
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Audience Engagement

BUILDING AUDIENCE, TRUST AND IMPACT

IDENTIFYING THE ‘RIGHT’ AUDIENCE AND 
BOOSTING THE IMPACT OF NEWS

INN newsrooms must increase their audiences to drive 
impact and contribute to their overall sustainability. 
There are certainly challenges ahead. Profound 
distrust in media persists: 39% of U.S. adults say they 
don’t trust the media, according to Gallup. Meanwhile, 
a growing number of people are avoiding news 
altogether.  And we know members often under-invest 
in audience acquisition and development.

INN chips away at these challenges through critical 
resources and services for nonprofit news outlets to 
help them grow strong, original and direct audiences.  
These include major media distribution partnerships, 
new platforms developed and owned by our field, and 
audience development training.

And while audiences from social media platforms are 
declining across the board, the good news is that INN 
members are expanding their direct, owned audiences 
from newsletters and search. Combined, INN Network 
news organizations have 8.1 million email news subscribers. 
On average, they attract over 100 million pageviews per 
month. Their stories are picked up by over 7,000 outlets, 
including commercial and nonprofit outlets.

INN’s continued focus on audience strategy — 
helping members better measure and analyze the 
audience metrics that matter most to their nonprofit 
organizations and helping funders better understand 
how investing in news audience development drives 
the field’s sustainability — puts us closer to the goal of 
sustainability and impact.

We’ve seen social media take dramatic turns away 
from news content, signaling the end of a decade 
of easy distribution for news organizations. INN 
is rising to meet this challenge by significantly 
expanding content distribution options for member 
organizations. Through new partnerships with Apple 
News and other platforms, INN members are meeting 
audiences where they are searching for news. More 
than half of members engage with INN’s audience 
development programming.

INN’s major strategic focus around audience will be on 
building member news organizations’ direct, owned 
audiences. But a big audience is not the same as the 
“right” audience, and many INN members have a 
mission to serve those most in need. In the last year, 
INN has released a raft of new audience research 
tools for news organizations to better understand 
the constituencies they are reaching. More than 300 
news organizations have accessed these tools, and 
more than 50 news organizations are working directly 
with INN to get the most out of them to understand 
the impacts from their coverage and activate their 
relationship with audiences into sustainable support. 

This year, INN is leaning into elections and making 
sure that some of the most important reporting our 
members do is more accessible to more communities. 
We’ve seen scores of members engage with this work 
already, and it will continue through the election, 
through initiatives like On the Ground, a major 
content sharing network for INN members to expand 
the distribution of their election reporting. Not only 
do we expect this effort to bring in new audiences, but 
it will reinforce members’ agenda-setting ability and 
move important reporting into larger conversations 
about our communities and our country.

“One thing that INN did is, they set up a dedicated 
channel to help us reach editors at Apple News to 
pitch our stories, which is really helpful because I 
had been doing that somewhat on my own, but the 
channel that INN set up was so much more efficient. 
It ended up making me more effective at it and 
saving me some time, which when you’re a small 
team, it’s everything.”

NICHOLE DOBO
Director of Audience Engagement,  

The Hechinger Report

Photo by  Camilla Forte for The Hechinger Report
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BUILDING ON WHAT WORKS FOR 
NONPROFIT NEWS SUSTAINABILITY

A healthy, diverse mix of philanthropic and earned 
revenue sources is essential for nonprofit newsrooms 
to have a stable financial footing. That’s why it 
is promising to see INN members garner more 
donations and other financial support from within 
their communities and networks. The support signals 
community interest and value.

•   Since 2017, news outlets that participated in 
NewsMatch have leveraged $31 million in pooled 
national funds to help them generate more 
than $299 million from their communities. The 
program is an unparalleled donor acquisition 
program for nonprofit news outlets, with 415,000 
donors making a gift for the very first time during 
the year-end campaign.

•   More members are pursuing earned revenue 
streams like advertising and sponsorship. As a 
whole, our members now generate about 17% 
of their funding from earned revenue sources, 
and for our local newsrooms that figure is 
26%. INN is focusing on how to effectively scale 
sponsorship opportunities across the field through 
partnerships and collaborative news products.

•  INN is streamlining training to help news outlets 
implement year-round strategies to cultivate large 
contributions from major donors and local funders. 
This includes focusing on fundraising fundamentals 
like building a strong board, developing effective 
cases for support and securing the right talent.

INN is building on what works to help better position 
nonprofit news organizations to own their future success.

INN’S HOLISTIC APPROACH TO 
NEWSROOMS’ LONG-TERM VIABILITY

Sustainability for nonprofit newsrooms comes when 
we collectively recognize and invest in news as a public 
good and not merely a transaction for a desired product.

This aspiration is a tall order for news organizations 
with no development staff and small outlets, where 
everyone juggles multiple responsibilities and where 
investors aren’t knocking on their doors. Plenty of 
nonprofit news leaders have a passion for journalism 
that drives the editorial work, but many don’t have 
the tools and skills to cultivate donor relationships.

And this is what INN provides.

With NewsMatch — a matching gift program that 
has generated more than $330 million to the field 
since its inception — INN secures philanthropic 
investments from national and regional funding 
partners and provides members with training to help 
them secure donations from their communities. INN 
builds fundraising and organizational talent through 
our Network Philanthropy Center and Emerging 
Leaders Council. And INN provides wealth screening 
and turnkey fundraising templates and tools, saving 
newsroom staff precious time.

As INN strategizes opportunities for increasingly scaled 
impact, a top priority is spurring collaborative action to 
more fully realize the Network’s transformative power. 
Beyond helping members expand donor bases, INN 
helps facilitate collaborations across its 475+ members to 
help them not only operate with maximum efficiency, 
but to catalyze transformational and sustainable 
investments in democracy and community.

Sustainability & Organizational Capacity

Photo by  Bob Palermini for Ashland.newsPhoto by Glenn Russell for VTDigger
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The Path Forward
The work starts with urgent issues: artificial 
intelligence; local, state and federal elections; and how 
the two perpetuate anxiety in the industry. 

Election coverage is a quintessential public service 
news outlets provide at a time when experts already 
are warning of generative A.I. content as a viral tool of 
election misinformation.

INN continuously responds to and anticipates what 
news outlets need to serve communities and establish 
trust. For the 2024 elections, INN is offering its eligible 
members access to real-time election results through 
the Associated Press, editorial support for covering 
elections and practices to foster audience engagement 
from Google News Initiative, and an efficient platform 
to share and republish election coverage.

Election-focused partnerships represent a portion of 
how INN members collaborate and innovate to find 

solutions to some of the industry’s biggest problems. 
INN also facilitates collaborations among newsrooms, 
including rural outlets that may lack staff and 
resources to manage extensive in depth reporting 
through our Rural News Network. Crucially, INN 
partners with news outlets to pilot innovative programs 
and news strategies. Embracing the possibilities of 
change is one way for news organizations to devise 
new models of news, which would include strategies 
for leveraging A.I., answering ethical questions about 
its use, and preventing equity gaps that disadvantage 
small, under-resourced newsrooms. 

As we look ahead, INN will empower newsrooms 
to face the future with an innovative spirit and 
to replace fear with informed optimism about the 
possibilities to come.

Photo by Kateleigh Mills for KOSU
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INN Team & Board

INN STAFF

Sue Cross 
CEO & Executive Director

Lisa Gardner-Springer 
Chief Development Officer 

Courtney Lewis 
Chief of Growth Programs

Jonathan Kealing 
Chief Network Officer

Soraya Membreno 
Chief Operating Officer

Allison Altshule	  
Audience Research Fellow

Sharene Azimi	
Communications Director

Moumita Chakraborty 
Director of Institutional Giving

Sam Cholke	  
Distribution and Audience 
Growth Manager

Devon Dunkle	  
Member Coordinator

Kemuel Farmer	 
Growth Programs Coordinator

Andew Haeg	  
Network Product Manager

Bia Medious	  
Director, Member Network 
Engagement

Chip Potts	  
Director of Finance

Alana Rocha	  
Rural News Network Editor

Emily Roseman	  
Research Director & Editor

Cynthia	 Ruiz	  
Office Administrator & Executive 
Assistant

Stephanie Schenkel	  
Network Philanthropy Director

Sara Shahriari	  
Director of Leadership & Talent 
Development

Jordan Smith	  
Network Digital and Business Services 
Manager

Meta Stange	  
NewsMatch Program Manager

Ha Ta 
Research Associate

Bridget	Thoreson	  
Director of Collaborations

Alexis Waddy	  
Engagement Specialist

BOARD OF DIRECTORS

Marcia Parker	  
Chair

Bruce Theriault	 
Treasurer

Ron Smith 
Secretary

Kinsey Wilson 
Director

Erika Dilday 
Director

Valeria Fernandez	  
Director

Lucas Grindley	  
Director

Mark Horvit	  
Director

Kyra Kyles	  
Director

Hsiu Mei Wong	 
Director

Sheila Krumholz	  
Director

Ron Nixon	  
Director

The staff of the Institute for Nonprofit News works to support the field in business education, audience 
development, leadership training and more.

Photo by Centro de Periodismo Investigativo
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INN Members

GLOBAL
100Reporters
ACEsTooHigh
Anthropocene Magazine
Center for Collaborative 
Investigative Journalism
Circle of Blue
Coda Story
Ensia
Global Press
Global Reporting Centre
Jewish Currents
Jewish Telegraphic Agency
Mongabay
National Catholic Reporter
OCCRP
PassBlue
PRX
Pulitzer Center
Radio Ambulante Studios
Reasons to be Cheerful
Religion News Service
Rest Of World Media, Inc.
Sapan News Network
The Dial
The Examination
The Fuller Project
The GroundTruth Project
The International 
Consortium of Investigative 
Journalists
The Media Project | 
ReligionUnplugged
The Nonprofit Quarterly
The Xylom
Threshold
Totim Corp.
WhoWhatWhy.org
Yale Environment 360

NATIONAL
An Arm and a Leg
Arnolt Center for 
Investigative Journalism
Barn Raiser
Capital & Main
Center for Public Integrity
Center for Sustainable 
Journalism | Juvenile 
Justice Information 

Exchange
Civic News Company
Civil Eats
Current
Daily Yonder
Economic Hardship 
Reporting Project
EdSurge
Feet in 2 Worlds
Floodlight
Food & Environment 
Reporting Network
Food Bank News
Fostering Media 
Connections
Futuro Media
Grist
H2O Radio
Hothouse
In These Times
IndiJ Public Media DBA 
Indian Country Today
Inkstick Media
Inside Climate News
Investigative Journalism 
Bureau
Investigative Journalism 
Foundation
Investigative Reporting 
Workshop
Invisible Institute
Making Contact
MindSite News
Mother Jones
MuckRock
National Parks Traveler
New Narratives partners
Next City
Open Campus
OpenSecrets
palabra.
PBS NewsHour
PolitiFact
Prism
Prison Journalism Project
ProPublica
Public Health Watch
Retro Report
Science Friday
Science News

Sentient Media
Shelterforce
Sludge | Participatory 
Politics Foundation
Solitary Watch
The 19th*
The 74
The Appeal
The Chronicle of 
Philanthropy
The Conversation U.S.
The Crime Report
The Forward
The Garrison Project
The Hechinger Report
The Intercept
The Markup
The Marshall Project
The Narwhal
The Objective
The Political Report
The Reporters Inc.
The Trace
The War Horse
Tradeoffs
Type Investigations
Unsettled
Washington Monthly
YES! Media
YR Media

STATE/REGIONAL
Alaska 
CoastAlaska 

Arizona
Arizona Center for 
Investigative Reporting
Conecta Arizona
LOOKOUT Publications

California
California Health Report
CalMatters
CatchLight
EdSource
KQED
SJV Water

Colorado
Aspen Journalism

Big Pivots
Colorado News 
Collaborative (COLab)
Colorado Public Radio
High Country News
The Water Desk

Connecticut
Connecticut Mirror
Connecticut Public 
Broadcasting

District of Columbia (D.C.)
Pasquines
SpotlightDC
Street Sense Inc

Delaware
Delaware Public Media
Spotlight Delaware

Florida
Caribbean Investigative 
Journalism Network
Florida Bulldog
Florida Center for 
Government Accountability
The Marjorie

Georgia
Capitol Beat

Hawaii
Honolulu Civil Beat

Illinois
Capitol News Illinois
Illinois Answers Project
Investigate Midwest

Indiana
The Indiana Citizen

Kansas
Kansas Leadership Center | 
The Journal

Kentucky
Kentucky Center for 
Investigative Reporting
Kentucky Health News
Northern Kentucky Tribune

Massachusetts
Boston Institute for 
Nonprofit Journalism

From local news to in-depth reporting on pressing global issues, INN’s 475 members tell stories that otherwise 
would go untold — connecting communities, holding the powerful accountable, and strengthening democracy.
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Maryland
Chesapeake Bay Journal
Maryland Reporter
The Baltimore Banner

Maine
Amjambo Africa
The Maine Monitor

Michigan
BridgeDetroit/Bridge 
Michigan

Minnesota
Access Press
Center for Broadcast 
Journalism | WEQY 
POWER104.7FM
Energy News Network
Investigative Reporting 
Alliance
MinnPost
Root River Current
Sahan Journal

Missouri
Mississippi River Basin Ag & 
Water Desk

Mississippi
Deep South Today
Mississippi Free Press

Montana
Four Points Media
Montana Free Press
Mountain Journal

Nebraska
Flatwater Free Press

Nevada
Nevada Public Radio
Sierra Nevada Ally
The Nevada Independent

New Hampshire
Granite State News 
Collaborative
New Hampshire Center for 
Public Interest Journalism

New Jersey
CivicStory
New Jersey Center For 
Nonprofit Journalism | The 
Jersey Vindicator
NJ Spotlight

New Mexico
New Mexico In Depth
Searchlight New Mexico

New York
Capital B
Delaware Currents
New York Focus
THE CITY

North Carolina
Carolina Public Press
Enlace Latino NC
North Carolina Health 
News
Scalawag

North Dakota
Indigenous Media 
Freedom Alliance
North Dakota News 
Cooperative

Ohio
Belt Magazine
Ohio Center for Journalism
The Buckeye Flame

Oklahoma
KOSU
NonDoc Media
Oklahoma Watch
The Frontier

Oregon
Columbia Insight
Street Roots
The Lund Report, Inc.
Underscore News

Pennsylvania
Spotlight PA
The Allegheny Front
WHYY, Inc.
WVIA News

Puerto Rico
Centro de Periodismo 
Investigativo

Rhode Island
ecoRI News
The Hummel Report

South Dakota
South Dakota News Watch

Texas
Borderzine
KERA

The Texas Observer
The Texas Tribune

Utah
Amplify Utah Media 
Literacy & Engagement 
Project
Corner Post
The Salt Lake Tribune
The Utah Investigative 
Journalism Project

Virginia
Cardinal News
Fredericksburg Free Press

Vermont
VTDigger.org

Washington
Crosscut
InvestigateWest

Wisconsin
Madison365
MIWISCONSIN
The Badger Project
Wisconsin Watch
West Virginia
100 Days in Appalachia
Mountain State Spotlight

Wyoming
WyoFile

LOCAL
Alaska 
KHNS News
Turnagain News LLC

Alabama
Alabama Initiative for 
Independent Journalism

Arizona
Arizona Luminaria
Patagonia Regional Times
Tucson Sentinel

British Columbia
Tri-Cities Dispatch

California
Afro LA Media Group
Alameda Post
Bay City News Foundation
Bay Nature Institute
BenitoLink
Boyle Heights Beat

Central Valley Journalism 
Collaborative
Cityside
El Tecolote
El Tímpano
Fresnoland
Friends of San Quentin 
News
India Currents Foundation
inewsource
KPBS
Latino Media Collaborative
Long Beach Journalism 
Initiative
Los Angeles Public Press
Mission Local
Open Vallejo
San Francisco Public Press
San José Spotlight
Santa Cruz Local
Shasta Scout
Stocktonia News Service
Street Spirit LLC
The Frisc
The Mendocino Voice
The Riverside Record
Voice of Orange County
Voice of San Diego
Voices of Monterey Bay
WitnessLA

Colorado
Ark Valley Voice
Boulder Reporting Lab
Pikes Peak Bulletin
The Sopris Sun

Connecticut
NancyOnNorwalk
New Haven Independent
The Kent Good Times 
Dispatch
The Lakeville Journal 
Company; The Lakeville 
Journal Foundation

District of Columbia (D.C.)
D.C. Witness
The DC Line

Florida
Fernandina Observer
Key Biscayne Independent
LkldNow
Oviedo Community News
The Tributary

INN Members (continued)
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VoxPopuli
Winter Park Voice
WJCT

Georgia
Atlanta Civic Circle
Atlanta Community Press 
Collective
Canopy Atlanta
Mercer University
Public Broadcasting 
Atlanta (WABE 90.1 and 
PBA ATL)
The Atlanta Voice
The Current GA
The Oglethorpe Echo 
Legacy Inc. | The 
Oglethorpe Echo
The Red & Black

Illinois
Block Club Chicago
Borderless Magazine
Chicago Reader
Cicero Independiente
City Bureau NFP
Evanston RoundTable
Growing Community 
Media
Injustice Watch
Investigative Project on 
Race and Equity
South Side Weekly
The Harvey World Herald
The Record North Shore
WCBU
WGLT

Indiana
Limestone Post
Mirror Indy

Kentucky
CivicLex
Hoptown Chronicle

Louisiana
The Current Media
The Lens

Massachusetts
Belmont Voice
Brookline.News
CommonWealth Beacon
Ipswich Local News
Lexington Observer
Lower Cape TV

Marblehead Current
Needham Observer
New Bedford Light, Inc.
Newton Beacon
Plymouth Independent
The Bedford Citizen
The Concord Independent 
Foundation, Inc. | The 
Concord Bridge
The Shoestring
Winchester News Group, 
Inc.
YourArlington

Maryland
Baltimore Beat
Baltimore Brew
Cecil Public Media
Streetcar Suburbs 
Publishing

Maine
Harpswell Anchor

Michigan
East Lansing Info
Flint Beat
Outlier Media
Planet Detroit
Tostada Magazine
Watershed Voice

Minnesota
Eden Prairie Local News

Missouri
Columbia Missourian
Springfield Daily Citizen, 
Inc.
The Beacon
The Kansas City Defender
The Northeast News
Zinc City Sentinel Dba 
Webb City Sentinel

Nebraska
The Dreamland Report

New Jersey
Montclair Local Nonprofit 
News
Public Square Amplified
The Jersey Bee

New York
Adirondack Explorer
Central Current
City Limits
Documented

Highlands Current Inc
Hudson Valley Pilot
Investigative Post
New York Public Radio
Peekskill Herald
Pine Plains Local 
Journalism Project INC
Rochester Beacon
The Daily Catch
The Ithaca Voice
The Overlook

North Carolina
Asheville Watchdog
Border Belt Independent
CityView News Fund
Down in the County
Plateau Daily News
The 9th Street Journal
The Daily Tar Heel
Western North Carolina 
Public Radio
WFAE

Ohio
Athens County 
Independent
Matter News
Signal Cleveland
The Cleveland Observer
The Land
Toledo Integrated Media 
Education

Oregon
Applegate Valley 
Community Newspaper
Ashland News
Highway 58 Herald

Pennsylvania
Armchair Lehigh Valley
Bucks County Herald
Hidden City Philadelphia
PBS39
Pittsburgh Institute for 
Nonprofit Journalism
PublicSource
Resolve Philly
WITF

Rhode Island
East Greenwich News
PVD Eye

Tennessee
Institute for Public Service 

Reporting
MLK50: Justice Through 
Journalism
Nashville Banner
The Contributor

Texas
Advocate Media – Dallas 
Inc.
Austin Monitor
Austin Vida
Breckenridge Texan
Center for Austin 
Independent Journalism
Dallas Free Press
El Paso Matters
Fort Worth Report
Houston Landing
Mineral Wells Area News
San Antonio Report
The Austin Bulldog

Utah
KPCW
West View Media

Virginia
Charlottesville Tomorrow
Foothills Forum
Piedmont Journalism 
Foundation
WHRO Public Media

Vermont
Bridge Community Media
The Charlotte News
The Hinesburg Record
Vermont Independent 
Media

Washington
Gig Harbor Now
Key Peninsula News
My Neighborhood News 
Network
Salish Current
The JOLT News 
Organization

Wisconsin
Isthmus Community Media
Knock Publishing 
Company
Milwaukee Neighborhood 
News Service
Tone Madison
Wausau Pilot & Review

INN Members (continued)
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Please contact INN’s communications team at  
news@inn.org with any questions or press inquiries. 

inn.org
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